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CAST 
POC URES \BORRADE 58508 oie es oye cach a Charles Boyer 

CAGE CIN ORO a Guia og oS hols Louis Jourdan 

USO ONMGIE kad vif 50h a ov gw wes Marsha Hunt 

oi aad BS lel ot User ae a Rd Kurt Kasznar 

Mignonetie Chappuis .........:... Linda Christian 
Pee eee ath Pe ch tee las Gs 8p Bobby Driscoll 
Grindpere Bonnard 4 See As oe Marcel Dalio 

eee Aaah, Cok 2 wv. da eg eis ici ae Sires Jeanette Nolan 

BT AOE er ites he ue we yeh oie n6: wa Jack Raine 

FEO CIPO eee, ed Sil ee Richard Erdman 

PCO PR ise Wag sie BC OES Marlene Cameron 

PROUIEV TSN OD Cts live eR ENS Coo Gene Collins 

aE eR eet ete Puc Oa Nia oa, hes as ie Ann Faber 

PE AD I. MS ras anne ai Kathryn Sheldon 

THe CregeGOSPart So eee 2 sine aoe Maurice Marsac 
Petr Marenatia i ee. oie Gigs Will Wright 

Monsieur Lafayette soo Ge oe. tse Eugene Borden 

CREDITS 
Sereen Play by Earl Felton; Based on the Play by 

Samuel A. Taylor and the Book by Robert Fontaine; 

Directed by Richard Fleischer; Assistant Director, 

Milton Feldman; Produced on the stage by Richard 

Rodgers and Oscar Hammerstein; Music Composed 

and Directed by Dimitri Tiomkin; Song, “The Happy 

Time”, Music by Dimitri Tiomkin, Lyrics by Ned 

Washington; Production Design, Rudolph Sternad; 

Kditorial Supervision, Harry Gerstad; Production 

Manager, Clem Beauchamp; Gowns by Jean Louis; Di- 

rector of Photography, Charles Lawton, Jr., A.S.C.; 

Art Director, Carl Anderson; Film Editor, William A. 

Lyon, A.C.E.; Set Decorator, James Crowe; Makeup 

by Clay Campbell; Hair Styles by Helen Hunt; Sound 

Engineer, Russell Malmgren; Associate Producer, Earl 

Felton; A Stanley Kramer Company Production. A 
Columbia Picture. 

STORY 
(Not for Publication) 

Jacques Bonnard (Charles Boyer) and his wife 
Susan (Marsha Hunt) employ as a maid lovely young 
Mignonette (Linda Christian). Their son Bibi (Bobby 
Driscoll) falls in puppy-love with her; Bibi’s philan- 
dering Uncle Desmonde (Louis Jourdan) also is at- 
tracted to Mignonette. Susan disapproves of the Gallic 
frankness towards romance of the male Bonnards— 
Desmonde, Grandfather Bonnard (Marcel Dalio) and 
Uncle Louis (Kurt Kasznar)—but Jacques understand- 
ingly teaches the boy the difference between love and 
desire. Uncle Desmonde persuades Mignonette to 
marry him. Bibi, wearing his first pair of long pants, 
kisses the girl his own age next door—to the horror 
of Susan and the sympathy and pride of Jacques. 

(Running Time: 94 Minutes) 
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LINDA CHRISTIAN 

‘Happy Time’ Delightful Comedy 

Based on Sensational Stage Hit 
(Review) 

A joyous, warm and tender ro- 
mantic comedy, Columbia Pic- 
tures’ “The Happy Time,” the 
Stanley Kramer production of 
Rodgers and Hammerstein’s frank 
and funny Broadway hit, opened 
yesterday at the ........ Thea- 
tre. “The Happy Time” is as hap- 
py as its name, a buoyant film 
that treats of a subject eternally 
full of wonder and tenderness: a 
boy’s coming of age and his first 
wide-eyed awareness that the 
world is filled with beautiful 
things—all women! 

A wonderful cast that obviously 
delighted in carrying through 
their assignments is headed by 
Charles Boyer and Louis Jourdan 
and they have stalwart support 
from Marsha Hunt, Kurt Kasz- 
nar, Linda Christian, Marcel 
Dalio, Richard Erdman and Bob- 
by Driscoll. 

“The Happy Time” is a delight- 
ful, tender story of the spring- 
time in a boy’s life, when the very 
act of being alive is a thing of 
sheer delight. In this case, the boy 
is young Bobby Driscoll, who is 
busy watching, and learning from, 
the uninhibited manner in which 

his elders live their lives. 
He sees his father, leader of an 

orchestra in an Ottawa theatre, 
rescue Mignonette, an attractive 
young woman, from the advances 
of the magician for whom she 
works. He sees his handsome 
Uncle Desmonde, the girl-chasing 
wine salesman, become attracted 
to Mignonette when she is in- 
stalled as a maid in their house- 
hold. The boy sees his Uncle Louis 
turn philosophic under the influ- 
ence of wine which he drinks like 
water. He sees his grandfather 
friskily pursue his amours with 
casual disregard for his age and 
disrespect for the opinions of the 
doctor. More important, the boy 
sees his own mother in eye-twink- 
ling disagreement with the lessons 
in romance he might learn from 
his frankly Gallic uncles and 
grandfather, though she knows 
that they—and he—are essen- 
tially healthy. And, of course, the 
boy becomes involved in a puppy- 
love affair with Mignonette. 

Boyer is thoroughly enjoyable 
as the warmly sympathetic father 
whose son emerges from child- 
hood to the brink of man’s estate. 
In one of the most tender mo- 

ments of the film, the star gives 
a delightful, delicate delineation 
to his son of the true mean- 
ing of love. As the dashing lover 
who collects garters from bur- 
lesque queens until he falls in 
love, Jourdan also gives one of 

the best performances of his ca- 
reer. 

The splendid supporting cast 
includes Miss Hunt, who loves her 
husband and his family but looks 
a trifle askance at their Gallic 
frankness towards romance; 
Kasznar as_ Boyer’s’ bibulous 
brother; Miss Christian as the 
seductive young Mignonette; 
Dalio, as the still-amorous grand- 
father; Erdman, as the reluctant 
suitor of Kasznar’s silent daugh- 
ter and young Bobby Driscoll, who 
successfully conveys the bewilder- 
ment and enchantment of a young 
boy growing into awareness. 

“The Happy Time” was written 
for the screen by Earl Felton, 
who also served as associate pro- 
ducer. The comedy is based on the 
play by Samuel A. Taylor and the 
book by Robert Fontaine. Dimitri 
Tiomkin composed and directed 
the movie’s music. Richard Fleis- 
cher directed. 

Charles Boyer, Louis Jourdan 

Star in Kramer’s ‘Happy Time’ 
(General Advance) 

“The Happy Time,” Columbia 
Pictures’ delightful and flavor- 
some comedy of a boy’s wide-eyed 
and wonderful emergence into 
young manhood, will have its local 
premiere at the ..... Theatre on 
Aas ygahtae Charles Boyer and Louis 
Jourdan are starred in the ro- 
mantic Stanley Kramer produc- 
tion of Richard Rodgers and Os- 
car Hammerstein’s frank and fun- 
ny Broadway hit. The supporting 
cast includes featured players 
Marsha Hunt, Kurt Kasznar, Lin- 
da Christian, Marcel Dalio, Rich- 
ard Erdman and Bobby Driscoll. 

Reportedly told with verve and 
tenderness, “The Happy Time” 
traces a boy’s discovery that the 
world is full of beautiful things— 
all women! This discovery, joy- 

ously accented with the bitter- 
sweet happenings of youth, takes 
place in a French-Canadian fami- 
ly in Ottawa in the early 1920’s. 
When a lovely young woman en- 
ters the family household as a 
maid, she creates havoc. Both the 

boy and his philandering uncle 
fall in love with her. “The Happy 
Time” dwells at length on such 
universal and lovable incidents as 

the youngster’s first infatuation, 
his first kiss, his first pair of long 
pants, a heart-to-heart talk on the 
meaning of love that his sympa- 
thetic father has with him, and 
his final acceptance of a girl his 
own age. 

Boyer, in one of the most de- 
lightful roles of his distinguished 
career, plays the father who sees 
his son emerging from boyhood 
and helps him understand his new 
feelings and experiences. Jourdan 
co-stars as the uncle whose hobby 
is collecting the garters of bur- 
lesque queens, until he falls in 

love. Miss Hunt plays the boy’s 
mother, whose prim Scottish soul 
is somewhat appalled by the 
Gallic frankness of the family’s 
males. 

Other members of the cast in- 
clude Kasznar, who repeats his 
performance in the _ original 
Broadway cast as the wine-drink- 
ing uncle terrified of butterflies; 
Dalio, as the widow-pursuing 
grandfather, Erdman, as the re- 

luctant suitor of Kasznar’s 
daughter and Bobby Driscoll as 
the boy. 

“The Happy Time,” penned for 
the screen by Earl Felton who 

also served as associate producer, 
is based on the play by Samuel A. 
Taylor and the book by Robert 
Fontaine. Dimitri Tiomkin com- 
posed and directed the music, in- 
cluding the title song. Richard 
Fleischer directed “The Happy 
Time.” 

‘The Happy Time’ 
Columbia Pictures’ “The Happy 

Time,” Stanley Kramer’s happy 
screen production of © Richard 
Rodgers and Oscar Hammerstein’s 
frank and funny Broadway hit, 
OPENS! Mane i Me hers 65 ve % Thea- 
tre with Charles Boyer and Louis 
Jourdan starred. Featured in the 
large cast are Marsha Hunt, Kurt 
Kasznar, Linda Christian, Marcel 
Dalio, Richard Erdman and Bob- 
by Driscoll. Earl Felton, who 
wrote the screen play, also served 
as associate producer of “The 

Happy Time.” The film is based 
on the play by Samuel A. Taylor 
and the book by Robert Fontaine, 
Dimitri Tiomkin composed and 
directed the music of “The Happy 
Time” and Richard Fleischer di- 

rected. 



Boyer Talks About Love 

As ‘Happy Time’ of Life 
A person who talks a_ good 

game of love is usually limited to 
just that, but when Charles Boy- 
er talks about love it’s more than 
conversation. Currently starring 
with Louis Jourdan in Stanley 
Kramer’s romantic production, 
Columbia Pictures’ “The Happy 
Time vatithems 4882. ~ Theatre, 
Boyer portrays the “talking 
lover” rather than the “active 

lover.” And on him it looks good. 
“The Happy Time” is all about 

the birds and the bees and the 
happy time of a boy on the verge 
of that well known urge. Every- 
body makes love to everybody else. 
Everybody, that is, except Boyer, 
who, married to Marsha Hunt, 
is surrounded by a household of 
Lotharios. His elderly father is 
forever chasing pretty widows in 
search of romance. His brother is 
a traveling salesman with a hobby 
of collecting fancy garters from 
fancy women, and his young son 
Bibi has a crush on the French 
maid. 

It is Boyer’s task to place a 
restraining influence on the amor- 
ous dalliances of his family, but 
he uses reverse psychology. He 
encourages them. Love is as na- 
tural as life itself, he tells them. 

It is significant that the world- 
famous ‘Casbah casanova” has 
been entrusted with explaining 
the facts of life in “The Happy 
Time.” A teacher should be a 
man of experience, and experience 
in love-making is what Charles 
Boyer has had plenty of. So it 

following is, that the words, 

spoken by Boyer, to his young 
screen son, illuminate with im- 

pressive authority the wonder of 
adolescence and of love: 
“Where there is love, my son, 

there is also desire. They go to- 
gether; love must have the desire; 
I do not believe there can be 
love without it. But... it is pos- 
sible to have the desire without 
love, and this is where the world 
falls apart. 

“And this love . .. when it is 
real, when it is true, it is the 

greatest love of all... It is the 
best, it is the most natural. In 
this way the world comes down to 
a house, and a room, and a bed, 
and if there are two people in 
love there — that is the whole 
world.” 

“The Happy Time” is based on 
the play by Samuel A. Taylor, as 
produced on the stage by Richard 
Rodgers and Oscar Hammerstein. 

Prefers Privacy 
Charles Boyer, starred with 

Louis Jourdan in Columbia Pic- 
tures, ‘‘The Happy Time,” the de- 
lightful new Stanley Kramer pro- 
ductionyat= the. i 8. Theatre 
of Richard Rodgers and Oscar 
Hammerstein’s frank and funny 
Broadway hit, believes an actor’s 
private life to be his own. Boyer, 

where his professional life is con- 

cerned, is most cooperative, but 
in his personal life he has never 
even permitted his eight-year-old- 
son, Michael, to be photographed. 

"Happy Time" Mat 2-A; Still No. 66 

"THE HAPPY TIME," Columbia Pictures’ new Stanley Kramer comedy at the 
eI Des EN DS ... Theatre, stars Charles Boyer, center, and Louis Jourdan and 
features Linda Christian and Bobby Driscoll, right. 

Mat I-E; Still No. 78 

LINDA CHRISTIAN gets a medal from 
Louis Jourdan, starred with Charles 

Boyer in Columbia's "The Happy Time," 
abithes. eek ee Theatre. 

‘Happy Time’ Bird 

Needs Understudy 
Ever hear of a canary that had 

to have a stunt canary to double 
for her in a movie?,~ « 

That’s exactly what happened 
in Stanley Kramer’s production 
of “The Happy Time,” the de- 
lightful Columbia comedy star- 
ring Charles Boyer and Louis 
Jourdan at the Theatre. 

The situation in the script has 
Boyer’s son, Bobby Driscoll, re- 
ceive a canary as a birthday gift. 
The bird sings, is let out of her 
cage, flies about the room and 

then out of the window. 
“Babe” Jank, bird and animal 

trainer, informed director Rich- 

ard Fleischer that two _ birds 
would be necessary for the role. 
“My Minnie sings like Lily 

Pons, but she can’t fly worth a 
darn,” explained Babe. “Fannie, 
on the other hand, flies as though 
she were jet propelled, but when 
she opens her beak she croaks. 
Yep, to get this canary role play- 

ed just right, we’ll have to use 
two birds!” 

So that’s why a canary had to 
have an understudy! 

Reluctant Suitor 

Richard Erdman, one of Holly- 
wood’s most-in-demand young 

character actors, has the bright- 
est comedy role of his career in 

“The Happy Time,” the Stanley 
Kramer romantic comedy star- 
ring Charles Boyer and Louis 
Jourdan which Columbia Pictures 
is releasing at the The- 
atre. Erdman plays a reluctant 
suitor in the delightful story. 

His ‘Happy Time’ Role 

Happy Time for Jourdan 
Any actor with a cameo-cut 

profile has his troubles, accord- 
ing to Louis Jourdan, who stars 
with Charles Boyer in Columbia 
Pictures’ “The Happy Time,” the 
Stanley Kramer romantic comedy 
atthe: 5i.cam Theatre. 

“It’s the homely actor with 
ability who usually is assigned 
the good parts in motion pic- 
tures,” sighs Jourdan. “As it is, 

if you have a ‘leading man’ type 
of face, all you get is the chance 
to pitch woo—and this eventually 
palls on the public.” 

Jourdan admits that occasion- 
ally an astute producer will come 
through with a part that’s not 
just a walk-through for the ro- 
mantic male lead. Such a case is 
Jourdan’s role of the philander- 
ing Desmonde in “The Happy 
Time.” 

“Desmonde has comedy oppor- 
tunities,” observes the actor, “that 

takes me out of the straight ro- 
mantic rut.” Jourdan points out 
there is a self-evident difference 
in the terms “leading man” and 
“character actor.” It is the latter 
who gets all the histrionic gravy 
in the movie, he believes. “If 
you’re a ‘leading man,’ the char- 
acter you play usually has no 
character.” 

Jourdan insists that he doesn’t 
want to be a “movie star” in the 
usual sense of the term. “I hate 
the word ‘star,’ because it’s limit- 
ing,” he states. “My ambition, 
rather, is to become an important 

Mat I-G; Still No. 76 

BOBBY DRISCOLL is kissed by Linda 

Christian in Columbia's "The Happy 
Time," Stanley Kramer comedy starring 
Charles Boyer and Louis Jourdan at 
[06> :...,. em Theatre. 

actor. What’s more, I believe the 
star system is dying. The star 
system means that a story is writ- 
ten specifically for a star. Actu- 
ally, a story should be written 
for itself. Then, it should be suit- 
ably cast.” 

“The Happy Time,” from Rich- 
ard Rodgers and Oscar Hammer- 
stein’s frank and funny Broad- 
way hit of a boy on the verge of 
that well-known urge, features 
Marsha Hunt, Kurt Kasznar, Lin- 
da Christian, Marcel Dalio, Rich- 
ard Erdman and Bobby Driscoll. 
The screen play, based on the play 
by Samuel A. Taylor and the book 

by Robert Fontaine, was written 
by Earl Felton. The music was 
composed and directed by Dimitri 
Tiomkin. Richard Fleischer di- 
rected and Felton served as asso- 
ciate producer. 

‘Happy Time’ Props 

Add Entertainment 
Inanimate movie props can be 

as important to a film as its stars. 
For instance, where would 

Stanley Kramer’s new comedy, 
At othe: ec Theatre, Columbia 
Pictures’ “The Happy Time,” be 
without the glamorous female 
garters Louis Jourdan collects? 
Or the watercooler containing 
wine, the player piano, the violin, 

and the canary in its cage? 
“The Happy Time” is no ex- 

ception. Remember how much 
work was done by the cigarette 
lighter in Alfred Hitchcock’s 
“Strangers on a Train?” The 
lighter was practically as impor- 
tant as the parts played by Rob- 
ert Walker and Farley Granger. 
And the same goes for the jewel- 
encrusted gauntlet and Glenn 
Ford in “The Green Glove.”’ Mont- 
gomery Clift, Elizabeth Taylor 
and Shelley Winters got star bill- 
ing in “A Place in the Sun,” but 
the rowboat from which Shelley 
met her death was just about as 
important, dramatically, as the 
actors. 

Repeats Stage Role 
Kurt Kasznar, top character 

actor whose fabulous perform- 
ance as Uncle Louis was one of 
the highlights in Richard Rod- 
gers and Oscar Hammerstein’s 
frank and funny Broadway hit, 
“The Happy Time,” repeats his 
role for the delightful Stanley 
Kramer production which Colum- 
bia Pictures is releasing at the 
Brest eg oat Theatre. Charles Boyer 
and Louis Jourdan are starred 
in the film version. 

"Happy Time" Mat 2-E; Still No. 252 
LINDA CHRISTIAN IS FEATURED in Columbia Pictures’ "The Happy Time," 
Stanley Kramer's production of the Rodgers & Hammerstein stage success, now 
starring Charles Boyer and Louis Jourdan at the ab aie (en SNR nN te Theatre. 

Linda Christian Tana 

By Star for ‘Happy Time’ 
Linda Christian, who is featured 

importantly at the ..... Theatre 
in support of stars Charles Boyer 
and Louis Jourdan in Columbia 
Pictures’ “The Happy Time,” 
contends that one Hollywood home 
should be large enough to accom- 
modate two careers. “That is,” 
she adds “if both persons are sen- 
sible.” 

The wife of screen star Tyrone 
Power, Linda recently resumed 
her acting career when she ac- 
cepted the romantic feminine lead 
in Stanley Kramer’s production 
of Richard Rodgers and Oscar 
Hammerstein’s frank and funny 
stage sensation, “The Happy 
Time.” She is certain she can suc- 
cessfully combine marriage with 
a career of her own. 

“As a matter of fact, Ty was as 
anxious to have me rzsume acting 
as I was myself,” Linda explain- 

ed. “My husband enjoys acting, 
and so he can understand my at- 
titude toward the _ profession.” 
Linda feels that a mutual career 
should firmly cement matrimony, 
as it gives a couple mutual inter- 
ests. 

“T run dialogue with Ty at 

night when he is working on a 
picture, and he does the same with 
me,” she continued. “We discuss 
characterizations and bits of busi- 
ness that might enhance a part. 
And, someday, soon, we hope to 
appear in a play or motion pic- 
ture together. We do feel that it 
would be interesting to occasion- 
ally appear in the same show or 
film.” 

Linda figures she has learned 
a great deal about the technique 
of acting since she married Ty- 
rone Power in 1949. 

“Since then, we’ve rehearsed 
plays in the evening, and made 
tape recordings of our work. The 
playbacks show me what mistakes 
I’ve made, and on the next ‘take’ 
I try to rectify them. Ty gives 
me invaluable acting pointers— 
and I’m sure I’ve one of the most 
expensive drama coaches in the 
world giving me lessons for free,” 
she added laughingly. 

“The Happy Time” features a 
large supporting cast that in- 
cludes, in addition to Miss Chris- 
tian, Marsha Hunt, Kurt Kasz- 
nar, Marcel Dalio, Richard Erd- 
man and Bobby Driscoll. 

Page 3 



"Happy Time" Mat 2-D; Still No. 143 

LOUIS JOURDAN IS ON THE VERGE of that well-known urge, with Linda 
Christian in Columbia Pictures’ "The Happy Time," Stanley Kramer comedy 
starring Charles Boyer and Jourdan at the Theatre. 

Jourdan Has ‘Happy Time’ 

Collecting Girls’ Garters 
When a man wears a garter, 

it’s to keep his socks up. When a 
lady wears a garter, that’s some- 

thing else again! 
Back through the centuries, 

ladies’ garters have always been 
a source of attraction for healthy 
men. During the 1300’s, a British 
order of knighthood, The Most 
Noble Order of the Garter, was 
established by Edward III when 
a Countess dropped her garter 
while dancing at a state ball. The 
gallant King, noticing the excited 
reaction of the male guests, de- 
cided then and there that the 
garter should be glorified. 

In modern times, probably the 
most famous garter was the one 

worn by glamorous Marlene Die- 
trich in the movie, “Blue Angel.” 

Now, film producer Stanley 
Kramer in his delightful version 
of Richard Rodgers and Oscar 
Hammerstein’s frank and funny 
Broadway stage success, ‘The 
Happy Time,” starring Charles 
Boyer and Louis Jourdan at the 
es. Theatre, features a 

collection of garters that tops 
them all. In the Columbia pic- 
ture, Jourdan, as a girl-chasing 
philanderer, displays his accumu- 
lation of garters, or trophies 
d’amour. His collection includes 
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garters for boudoir, cocktails, din- 
ner and dancing, ranging from a 
demure peach and green rosette 
job called Morning Glory, to the 
Merry Widow, done up in black 
satin and lace and ermine tails. 

Other garter labels are: Dew- 
drops, Bridal Shower, Stop and 
Go, and Frou-Frou. An interest- 
ing little number is of fuschia 
satin and black lace, with a coy 
“No” smug above one knee and a 
golden “Yes” above the other. 
Conversation Piece, is its name. 

Strange Relations 
Hollywood makes for strange 

family relationships, actors 
Charles Boyer and Marcel Dalio 
have discovered. Dalio currently 
plays Boyer’s father in Stanley 
Kramer’s delightful production 
for Columbia Pictures of “The 
Happy Time,” the diverting com- 
edy at thes. uence Theatre star- 
ring Boyer and Louis Jourdan 
and based on Richard Rodgers 
and Oscar Hammerstein’s frank 
and funny Broadway hit. But 
many years ago, reminisces Boy- 
er, Dalio and he usually played 
brothers or rivals in love, while 
studying together at the Paris 
Conservetory. 

‘Happy Time’ Role Proves 

Marsha Hunt’s Versatility 
The day of the “one part,” per- 

sonality type of actor is over, ac- 
cording to Marsha Hunt who is 
featured in Stanley Kramer’s 
production of “The Happy Time,” 
the delightful Columbia comedy 
starring Charles Boyer and Louis 
JoOunaanvat thew ae Theatre. 

“Time was when an actress 
could be successful in the movies 
playing nothing but wide-eyed in- 
genues. Or she could carve a luc- 
rative career just playing slinky 
vamps,” says Marsha. “Today, 
however, producers and audiences 
both demand greater versatility 
and freshness in a performer. And 
if audiences don’t get it, they 
soon tire of facile tricks and turn 
their attention elsewhere.” 

Marsha likes variety in her 
roles. “I don’t care what the part 
is, as long as it is unlike anything 
I’ve played before. In ‘The Happy 
Time,’ I play a prim Scottish wife 
in a French-Canadian family who 
mildly deplores the amorous pro- 
clivities of the family’s males. As 
the mother of an adolescent son 
whose growing-up problems form 
one of the pivots of the comedy, I 
have a role totally unlike any I’ve 
played in the past. 

“T like to experiment in acting. 
And I think audiences like the 
unexpected, too.” 

“The Happy Time,” a very de- 
lightful comedy on a very delicate 
subject, also features, in support 
of Boyer and Jourdan, Kurt 
Kasznar, Linda Christian, Mar- 

’ 

cel Dalio, Richard Erdman and 
Bobby Driscoll. Earl Felton wrote 
the screen play, based on the play 

by Samuel A. Taylor, produced 
on the stage by Richard Rodgers 
and Oscar Hammerstein, and the 
book by Robert Fontaine. “The 
Happy Time” was directed by 
Richard Fleischer. Dimitri Tiom- 
kin composed and directed the 
music while Felton also served 
as associate producer. 

Bibulous Uncle 

In ‘Happy Time’ 
Kurt Kasznar kiddingly insists 

that he is going to Alcoholics 
Anonymous now that he has com- 
pleted his role of the bibulous 
Uncle Louis in Stanley Kramer’s 
production of “The Happy Time,” 
the delightful comedy starring 
Charles Boyer and Louis Jourdan 
at then. iene: Theatre. 

Kurt portrays a lush in the 
comedy, and in most of the scenes 
he is seen drinking wine. “I must 
have drunk 300 quarts of the 
stuff during the shooting of the 
picture—and if that isn’t enough 
to make a fella climb on the 
wagon, I don’t know what is.” 

Other members of the support- 
ing cast of “The Happy Time,” in 
addition to Kasznar, are Marsha 
Hunt, Linda Christian, Marcel 
Dalio, Richard Erdman and Bob- 

by Driscoll. 

"Happy Time" Mat 2-B; Still No. 73 

COLUMBIA PICTURES' "THE HAPPY TIME," Stanley Kramer comedy at the 
Theatre, stars Charles Boyer, right, and Louis Jourdan. Also 

in the film are Marsha Hunt, Bobby Driscoll, center, and Kurt Kasznar. 

Mat I-F; Still No. 67 

CHARLES BOYER 

Marsha Hunt, stars with Louis Jourdan 

shown here with 

in Columbia Pictures’ "The Happy 
Time." The Stanley Kramer comedy 
based on Rodgers and Hammerstein's 
stage hit, is now at the .......... Theatre. 

Insists on Expert 

For Cut-Up Role 
When Linda Christian learned 

she had to be sawed in half, for 
a scene in Columbia Pictures’ 
“The Happy Time,” she insisted 
it be done by an expert. 

Linda plays the assistant to a 
stage magician in Stanley Kram- 
er’s new comedy, “The Happy 
Time,” starring Charles Boyer 
and Louis Jourdan at the ...... 
Theatre, and during the vaude- 
ville act she is supposed to be 
sawed in half. Maurice Marsac 
plays the thaumaturgist, or work- 

er of wonders, but Linda insisted 
she wanted a good magician—not 
just a good actor—when she un- 
derwent peril-by-hacksaw. 

So Columbia hired “The Great 
Rolando,” internationally - known 
magician and escape artist, as 
technical assistant on the scene 
and Linda was as happy as could 
be expected when Marsac, coached 
by an expert, took saw in hand 
and the cameras began to turn. 

It’s Stull L’Amour 

Young Bobby Driscoll took 
French lessons to perfect his ac- 
cent for the role of Bibi, the 
French-Canadian boy, in Colum- 
bia Pictures’ “The Happy Time,” 
the Stanley Kramer’s romantic 
comedy. at the)... 2). Theatre. 
Bobby had two of Hollywood’s top 
French instructors, Charles Boy- 
er and Louis Jourdan, who star 
in the film as his father and uncle, 

respectively. 

‘Happy Time’ Youngster 

Wonders About Big Girls 
At the age of 15, Bobby Driscoll 

wonders whether he has missed 
one of a boy’s biggest thrills, his 
first pair of long trousers. 

As Bibi, the lovable adolescent 
in Stanley Kramer’s romantic pro- 
duction for Columbia Pictures of 
The -Happy, Lime;’.at the ..2.=: 
Theatre starring Charles Boyer 
and Louis Jourdan, Bobby hits 
his emotional pinnacle when he 
discards knickers and puts on his 
first pair of long trousers. 

The trouble is that Bobby him- 
self, at the age of two, was placed 
in miniature long trousers. Since 
then, he’s worn nothing else. As 
he grew taller, the trousers 
lengthened. “I never wore knick- 
ers,’ admits the young actor. 
“And now I’m beginning to won- 
der whether I missed some big 
kick, like that Bibi gets in ‘The 
Happy Time’.” 

As Bobby reasons, American 
boys today slide gradually from 
childhood to adolescence to ma- 
turity. “Just recently, I’ve been 
reading some of Booth Tarking- 
ton’s books like ‘Penrod’ and 
‘Seventeen’,” he discloses. “They 
are laid in the mid-west, and I 
guess the time is about the first 
World War. Both Penrod and 
Willie Baxter are pants-conscious, 
and consider longies as a sign 
that they’re real grown-up.” 

Bobby Driscoll can’t help won- 
dering whether he wasn’t cheated 
out of something: donning “long- 

ies,” male symbol of an adolescent’s 

coming of age, when in his teens 

and not at a very premature two. 

“The Happy Time’ reportedly 
is the delightful comedy in which 
a boy discovers that the world is 
full of beautiful things—all wo- 
men. The film features a large 
supporting cast that includes, be- 
sides Driscoll, Marsha Hunt, 
Kurt Kasznar, Linda Christian, 
Marcel Dalio and Richard Erd- 
man. Earl Felton, who served as 

associate producer, wrote the 
screen play which is based on the 
play by Samuel A. Taylor as pro- 
duced on the stage by Richard 
Rodgers and Oscar Hammerstein, 
and the book by Robert Fontaine. 
Dimitri Tiomkin composed and 
directed the music. Richard Flei- 
scher directed. 

Took Dance Lessons 

Louis Jourdan, starred with 
Charles Boyer in Columbia Pic- 
tures’ “The Happy Time,” Stan- 
ley Kramer’s delightful produc- 
tion of Richard Rodgers and Os- 
car Hammerstein’s frank and 
funny Broadway hit, now at the 
cf ae ta Theatre, although an ex- 
pert dancer, had to take dancing 

lessons for his role in the comedy. 
Both he and Linda Christian, 
with whom he executes a few 
turns, had to learn the “Grape- 
vine” and the “Canadian Walk,” 
two popular dances in 1924 in 
Ottawa, Canada, the comedy’s 
time and locale. 

"Happy Time’ Mat 2-C; Still No. 127 

THE BOY WHO GROWS UP, in Columbia Pictures’ new Stanley Kramer comedy, 
"The Happy Time," starring Charles Boyer and Louis Jourdan at the... 
Theatre, is Bobby Driscoll. Linda Christian is the girl getting kissed. 
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STANLEY Pictures presenta It starts | 
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ith 

Marsha HUNT = Kurt KASZNAR 
Linda CHRISTIAN - Marcel DALIO 

Richard ERDMAN ana BOBBY DRISCOLL 
; Screen Play by EARL FELTON 

Music Composed and Directed by DIMITRI TIOMKIN 
Directed by RICHARD FLEISCHER 
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A VERY FUNNY MOVIE ON 

A VERY TOUCHY TOPIC 

Columbia It’s about a 
Pictures 

j presents boy just old enough 

STANLEY to wonder what 

KRAMER’S big girls are 
Production made of. . 

of 

starring 

CHARLES BOYER. PUTS TOUT 5, TR eee chen ME ERDMAN 
and BOBBY DRISCOLL - Screen Play by EARL FELTON + Based on the Play by SAMUEL A. TAYLOR and the Book by ROBERT FONTAINE 

Produced on the stage by RICHARD RODGERS and OSCAR HAMMERSTEIN +Music Composed and Directed by DIMITRI TIOMKIN 
Associate Producer—EARL FELTON + Directed by RICHARD FLEISCHER 

568-Line Ad Mat No. 403—4 Cols. x 142 Lines 

(This ad also available as 321-Line Ad Mat No. 303—3 Cols. x 107 Lines) 
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RODGERS & HAMMERSTEIN'S ENS 
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TOPIC! 

Columbia 
Pictures 
presents 

STANLEY 
KRAMER’S 
Production 

of 

CARLES BER ous uM 
with HUNT - KASZNAR - CHRISTIAN - DALIO - ERDMAN and BOBBY DRISCOLL 
Screen Play by EARL FELTON + Music Composed and Directed by DIMITRI TIOMKIN + Directed by RICHARD FLEISCHER 

200-Line Ad Mat No. 208—2 Cols. x 100 Lines 

presents 
STANLEY 
KRAMER’S 
Production of 

CHARLES BOYER & HAPPY TIME LOUIS JOURDAN & 
with Marsha HUNT » Kurt KASZNAR « Linda CHRISTIAN + Marcel DALIO + Richard ERDMAN « and BOBBY DRISCOLL Screep 

Play by Earl Felton » Music Composed and Directed by DIMITRI TIOMKIN + Directed by Richard Fleischer 

20-Line Ad Mat No. 201—2 Cols. x 10 Lines 



BROADWAY'S COMEDY SENSATION 

ABOUT EVERYBODY'S FAVORITE 

SENSATION 
Ui wige / 

Columbia 
Pictures 
presents 

STANLEY 
KRAMER’S 
Production 

of 

m= CHARLES BOYER - LOUIS JOURDAN 
Marsha Marcel Richard 

with HUNT - KASZNAR - CHRISTIAN - DALIO - ERDMAN 
and BOBBY DRISCOLL - screen Play by EARL FELTON 

Music Composed and Directed by DIMITRI TIOMKIN 

Dirécted by RICHARD FLEISCHER 

THINK OF IT! 

AT LAST A COMEDY 

ABOUT WHAT EVERYBODY 

THINKS ABOUT! 

279-Line Ad Mat No. 304—3 Cols. x 93 Lines 

COLUMBIA PICTURES 

presents 

STANLEY KRAMER’S 

Production of 

IT’S ALL | 
ABOUT WHAT 
EVERYBODY 

THE * THINKS ABOUT! 

sarin _ CHARLES BOYER 
LOUIS !OURDAN 

| 
| 

with mers HUNT + Kurt KASZNAR + Linda CHRISTIAN + Marcel DALIO + Richard ERDMAN + and Bobby DRISCOLL - Screen Play | 

| 

by EARL FELTON + Niusic Composed and Directed by DIMITRI TIOMKIN + Directed by RICHARD FLEISCHER 

60-Line Ad Mat No. 203—2 Cols. x 30 Lines 

Columbia. Pictures presente Stanley Kramers production of 

THE HAPPY §f 
TIME 

starring CHARLES BOYER LOUIS JOURDAN HUNT + KASZNAR + CHRISTIAN + DALIO » EROMAN 
and BOBBY DRISCOLL =» Screen Play by EARL FELTON + Based on the Play by SAMUEL A. TAYLOR and the Book by ROBERT FONTAINE | 

Produced on the stage by RICHARD RODGERS and OSCAR HAMMERSTEIN «Music Composed and Directed by DIMITRI TIOMKIN 
Directed by RICHARD FLEISCHER 

504-Line Ad Mat No. 402—4 Cols. x 126 Lines 

Page 9 
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SE a E= HwaAPpy | 
COLUMBIA PICTURES presents 

STANLEY KRAMER’S Production of I | IME 

storring GHARLES BOYER - LOUIS JOURDAN win HUNT - KASZNAR + CHRISTIAN - DALIO » ERDMAN 
and BOBBY DRISCOLL ° Screen Play by EARL FELTON » Music Composed and Directed by DIMITRI TIOMKIN + Directed by RICHARD FLEISCHER 
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and BOBBY DRISCOLL - screen play by EARL FELTON + Based on the Play by SAMUEL A. TAYLOR and the Book by ROBERT FONTAINE ~ Produced om 
the stage by RICHARD RODGERS and OSCAR HAMMERSTEIN - Music Composed and Directed by DIMITRI TIOMIKIN - Directed by RICHARD FLEISCHER 
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A VERY HAPPY COMEDY ON A VERY 

TOUCHY TOPIC. 

he wige { 

Columbia 
Pictures 
presents 

STANLEY 
KRAMER’S 
Production 

o 

starring 

“CHARLES BOYER - LOUIS JOURDAN 
Marsha Richard 

with HUNT - KASZNAR - CHRISTIAN « DALIO - ERDMAN 
and BOBBY DRISCOLL « screen Play by EARL FELTON 
Based on the Play by SAMUEL A. TAYLOR and the Book by ROBERT FONTAINE 
Produced on the stage by RICHARD RODGERS and OSCAR HAMMERSTEIN 
Music Composed and Directed by DIMITRI TIOMKIN « 
Directed by RICHARD FLEISCHER 

ITS ALL ABOUT 
WHAT EVERYBODY 
THINKS ABOUT! 

vovne GHARLES BOYER - LOUIS JOURDAN 
Rich 

with HUNT + KASZNAR « CHRISTIAN « DALIO » EROMAN 
and BOBBY DRISCOLL » screen Play by EARL FELTON 

Music Composed and Directed by DIMITRI TIOMKIN 

Directed by RICHARD FLEISCHER 
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Directed by RICHARD FLEISCHER 
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Linda CHRISTIAN + Marcel DALIO + Richard ERDMAN 
and Bobby DRISCOLL 

Screen Play by EARL FELTON + Music Composed and Directed by 
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Let Merchants hnow 

“Happy Time’ Ahead! 
Never, but never, has there been a motion picture 

title more appropiate for merchants’ use than “The 

Happy Time,” a title which can be used to sell every 

type of merchandise from rompers for baby to an 

easy chair for Grandpa. As soon as your playdate is 

set, get busy on the merchandising values of the title. 

00-0P: Contact the most im- 
a 

portant department 

store in town and give it the ex- 

clusive right to use “The Happy 

Time” to promote any items in the 

store—if it will play up its promo- 

tions with ads, displays and direct- 

to-customer heralds, all boosting 

your playdate. Use a line like: 

“Make This ‘The Happy Time’ for 

Your Family With These Stacey 

Specials.” As an alternative, ar- 

range a full page of cooperative 

advertisements along the line sug- 

gested above. Please avoid direct 

or implied endorsement of any 

product or service. 

PRE-SOLD: A full-page ad on 

" “The Happy Time” 

is being carried, in advance of 

opening date, in the Pictorial Re- 

view section of the following news- 

papers: 

N. Y. Journal-American, Chicago Her- 
ald-American, Detroit Times, Boston 
Advertiser, Pittsburgh Sun-Telegraph, 
Baltimore American, Milwaukee Sen- 
tinel, Los Angeles Examiner, San 
Francisco Examiner, Seattle Post- 
Intelligencer. 

If one of the newspapers listed is 

sold in your community, obtain 
copies of the ad when it appears, 
for use in a lobby display with the 

banner-line: “You Read About It 

in the (name of newspaper). Now 

See it di ees ss Theatre.”’ 

PARTY: Ask the distributor of 

a cola or other soft 

drink to sponsor a “The Happy 

Time Party” in a leading restau- 

rant or hotel of your community. 

As your guests invite editors of 

school publications and leading 

students, as well as representatives 

of “‘Y’s,” settlement houses and 

other youth organizations. Publi- 

cize the affair via press and radio. 

Ask the editor of a local teen-age 

newspaper column to act as host at 

the party. 

CORSAGE: Mignonette, the se- 

ductive young wo- 

man played by Linda Christian, 

causes most of the romantic ex- 

citement in “The Happy Time.” 

Sell her provocative role by giv- 

ing away mignonette-and-rose cor- 

ages to the first 25, 50 or 100 wo- 

men attending your opening show 

—depending on the number you 

can promote from a local florist. 

SUNDAE: Get the leading soda 

fountains to feature 

“The Happy Time Sundae”—a 

confection to be shared by a boy 

and girl. The ingredients aren’t 

important—each store can have 

its own version—but make sure 

that the item is promoted in every 

possible way. 

Pata 

ee eee ee eee es ee se ses se eee EE ELLER ELE EEE RERERELEERRELERERERELE LER EEE eee : 

Inspired by the beret 

worn in "The Happy 

Time" by Linda Chris- 

tian, Walter K. Marks 

is creating a group of 

hats, including a Hap- 

py Time Beret, as 

shown here. The Hap- 

py Time Beret is to be 

advertised in such 

publications as ''Wo- 

men's Wear," ''Millinery Research'’ and other hat 

magazines, Advertising mats and glossy prints will 

be sent to 3000 dealers throughout the country. 

Contact local stores handling the Happy Time Hats 

and arrange cooperative advertisments and win- 

dow displays. For name of local dealer and other 

details, write direct to: 

Walter K. Marks 

42 West 39th Street 

New York City, N. Y. 

HAPPY TIME SUITS 
Branell Originals, not- 

ed women's wear styl- 

ists, have created a 

group of Happy Time 

Suits, inspired by the 

picture title. A  full- 

page advertisement 

in the September is- 

sue of ''Vogue"' shown 

here in rough is to be 

reprinted and sent to 

Branell outlets throughout the country, along with 

a letter urging cooperation with local showmen. 

For details, and the name of local dealer, write 

direct to: 

Alice Berman, 

Branell Originals 

530 7th Ave., N. Y. C., N. Y. 

ee ee eee ee ee 

Yes se ee 8 ee ne "a aa en ee aan oe ee 2” 

HAPPY TIME HATS 
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“Happy Time’ Based 

On Bway Stage Mit! 
9 *“The Happy Time,’ written as a play by Samuel A. 

Taylor, was produced by Rodgers and Hammerstein, 

the two most famous names in the contemporary 

theatre. Every playgoer, every student of the drama 

in your town will be interested in the fact that ‘““The 

Happy Time” is now a Stanley Kramer motion pic- 

ture production. Use every idea on this page to let 

°em know the film is coming to your theatre. 

REVIEWS: If the stage version of 

“The Happy Time” was 

presented in or near your city, get 

newspaper reviews and mount them 

in lobby with copy like: “From the 

Frank, Funny Rodgers and Hammer- 

stein Broadway Stage Hit! Now a 

Terrific Stanley Kramer Motion Pic- 

ture!’ Ask newspaper and radio play 

reviewers to review the picture. 

MAIL: Obtain mailing lists of local 

" theatres which house stage 

shows, and notify them of your play- 

date of “The Happy Time,” stressing 

that it is based upon the frank, funny 

Rodgers and Hammerstein stage hit. 

The letter suggested on page 15 might 

meet your requirements or use a short- 

er version for postcard mailings. 

"at 9 local print- HANDOUT: °° 9 
r make up several 

thousand ‘“‘tickets” like the one shown 

here. Ask the local merchant to share 

printing costs by placing his message 

on the back. 

i$ WHAT THEY PAID TO SEE 
$ RODGERS AND HAMMESSTEIN'S 

‘ bd FRANK, FUNDIY STAGE SUCCESS 

NOW A GREAT SCREEN COMEDY! 
At Remains Moxie Prices? 

Seiuitias Heley geen: STREET BRAMISS cueietige ct 

} THE HAPPY TIME 
Slang CHARLES BOYER - LOUIS IQURDAN 

dived GAIN Wil AddVH 

HHL 

Order Mat 2-F (4” x 11%”) from 

National Screen Service. 

BOOK: “The Happy Time” 

is based on the play 

by Samuel A. Taylor and the 

book by Robert Fontaine. As 

soon as your playdate is set, 

arrange library bulletin board 

displays and book store win- 

dows’ boosting “The Happy 

Time” volumes and your play- 

date. Print several thousand 

bookmarks carrying a “Read 

the Book, See the Movie!” mes- 

sage. Shown here is the Dell 

Book 25c reprint of “The Hap- 

py Time.” Contact the local 

distributor of Dell Books and 

work out a mutually-beneficial 

campaign (tack cards, dis- 

plays, truck posters, etc.). 
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Find Town's 

Happiest! 
A search for the happiest 

people in your community 

should get newspaper or radio 

sponsorship—or both! Adapt 

the following suggestions to 

your situation: 

PRIZES: Contact the biggest department store, 
tell the manager about your promotion, 

and ask him to furnish prizes for the “happiest man” and 
the “happiest woman” in town. 

NEWSPAPER: The search can take the 
form of a letter-writing con- 

test, whereby claimants for the “happiest” titles write in 
and tell why they are happy. Or, a committee, headed by 
a reporter, interviews people and selects the winners. 

BRA WDE: Whether or not you get newspaper spon- 
sorship, a local disc jockey should be glad 

to join in the search. Ask him to interview candidates for 
the “happiest” titles, 

Illustrate your “Happy Couple” publicity with Still No. 

208, illustrated above. 

HONORS: The “happiest people in town” should 
be guests of honor at your opening. 

Arrange for newspaper and radio interviews, and a party 
at the leading hotel in town. The department store which 
furnishes the prizes will also wish to honor them. 

LOVEBIRDS IN LOBBY 
Promote a pair of lovebirds and present 

them to a “lucky couple” on opening 

night. Display the lovebirds in your lob- 

by next to a poster announcing the give- 

a en nn ee 

Song Hit 
A lilting new song, "The Happy Time," is heard importantly 

in the delightful new Columbia comedy. The tune was writ- 

ten by Dimitri Tiomkin, with lyrics by Ned Washington, and 

published by Laurel Music Corporation, 1619 Broadway, 

N. Y., N. Y. Check with local music shops to see if record- 

ings are available. Arrange window and counter displays. 

Distribute copies of the tune to local bands, vocalists, etc., 

for use in their performances—with your credits! 

MEDAL-PINNERS 
In "The Happy Time," Louis Jourdan pins medals on beau- 

tiful women. Suggest to a local disc jockey that he become 

the medal-pinner of your town. He announces in advance 

of the stunt, that, inspired by your playdate, he is going, 

on a particular afternoon, to pin medals on the prettiest 

girls he meets around town. Improvise cardboard medals 

for the stunt. Recipients of the medals should get guest 

tickets, if they present their medals at the box-office! Plant 

photos of the medal-pinning in local newspaper. 

FIRST KISS’ 
Plant a radio or newspaper contest which offers guest tick- 

et awards for the most interesting essays on the subject: 

"My First Kiss." Contest copy should link the contest with 

"The Happy Time," which happens on the day a boy dis- 

covers the world is full of beautiful things—all women! 

TRANSCRIPTION 
The radio transcription on "The Happy Time" includes 15-, 

30- and 60-second open-end spot announcements. Place it 

on local radio stations, use it in your lobby and during show 

breaks. Order transcription from your Columbia Pictures’ 

exchange. It will be shipped from New York. 

DERE LER EREEE LER E RELL ELEC ee 

SHE HAPPY TIME 

RADIO SPOTS 
Following are spe- 

cial announcements 

to sell your show. 

15 SECONDS: Just think of it! A com- 
edy about what everybody thinks about 
—shh! ... that urge! It's Stanley Kramer's 
romantic production of "The Happy 
Time," new Columbia picture starring 
Charles Boyer and Louis Jourdan. See 
"The Happy Time" at the State Theatre 
starting Friday! 

30 SECONDS: From the frank and funny 
Rodgers and Hammerstein Broadway hit! 
"The Happy Time!" For the happiest time 
of your life, you'll want to see Stanley 
Kramer's romantic production of "The 
Happy Time," which opens Friday at 
the State Theatre. "The Happy Time" 
is Columbia Pictures’ bright and tender 
new story. "The Happy Time" is about 
a boy just old enough to wonder what 
big girls are made of . . . and just bold 
enough to find out! "The Happy Time" 
stars Charles Boyer and Louis Jourdan 
and has a tremendous supporting cast. 
See it at the State starting Friday! 

HAPPY SONGS’ 
"The Happy Time" is not a 

musical, but it can inspire disc 

jockeys to devote programs 

to ''Happy Time Songs.’ Of- 

fer tickets in a "Happy Time 

Songs'' memory contest. 

"a 

a SELES ee eee ee ee se ee ee ee ee ee 

Stage Special 
Kamily Night” 

“The Happy Time,” in which three gen- 

erations of a family are pictured, can in- 

spire a “Family Night’? promotion in- 

volving various generations of your com- 

munity. As soon as your playdate is set, 

launch a “Family Night” promotion in 

the following way: 

GUESTS: [nvite a family in which there are three or even four genera- 
tions to be your guests of honor opening night. Plant group 

photos in local newspapers in advance of playdate, with captions crediting 
your showing of “The Happy Time.” 

GIFTS: Promote valuable gifts for every member of the family from 
the biggest and best department store of your town. Arrange 

a newspaper advertisement in which the members of the family endorse the 
store’s merchandise. Get full picture, theatre and playdate credits. 

BANQUET: 
Arrange a special affair 
for the honored family 
in a leading restaurant or 
hotel of your town, im- 
mediately preceding your 
opening night showing 
of “The Happy Time.” 
Too, arrange a_ special 
radio or television inter- 
view of the family im- 
mediately following the 
show. 

Offer free admission to 

the first 25 three-genera- Illustrate your “Family Night’ promotion with 

tion family groups who Still No. 175. shown here. 

come to your theatre op- 

ening night Or, offer free 

admission to all grandparents who come to the theatre with their grandchildren. 

In either case, publicize the offer in local newspapers, on the air, and via lobby 

display. 

HAPPY TIME’ FORUMS 
Your showing of “The Happy Time” can inspire radio 

and television discussions on the achievement of hap- 

piness. Invite local airwaves executives to your ad- 

vance sereenings of the picture, and ask them to ar- 

range programs where the film and the achievement 

of happiness are discussed. Local newspaper colum- 

nists—yes, and editorial writers, too!—may want to 

write along the same lines. Be sure they see “The 
Pan" 

away and “Wait Till You See the Love- 
9999 

. 
ee eee ee ee ee ee 
ay, 

s 

° 99 

birds in ‘The Happy Time Sa aaa aaa aaa" aoa aaa aaa atta Mata Happy Time. 
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STILL NO. 263 
can be used as shown 

here for a lobby dis- 

play, as individual life- 

size star blow-ups in 

portrait frames around 

theatre or for blow- 

up of Miss Christian 

holding real feather 

duster. 

A SETS: 1) 25 flat 
stills; 2) 

25 uprights; 3) art set 

of 4 (photos of key ad 

and poster art); 4) 

publicity - exploitation 

set (stills used in pub- 

licity and exploitation 

campaigns). 

Ce ee ee ee ee ee ee kk nnn bonne e a nen nn tna tntatetatatatatatatatatatatetetenet ae 
ee 

Put Stills to Work! 

4 STAR: Still Nos. 249 (left), 232, 

233;°236,. 236; 237: 240, 

and 242, photos of Linda Christian 

as the seductive Mignonette, can 

be used as is or blown up for lobby 

and store windows or planted with 

local newspapers. The photos are es- 

pecially adaptable for cutouts. Have 

your local sign shop do the work. 

‘ACTION’: The special action poses 

and composites used in 

the ads and posters are available in 

still form for all-around use. Order 

Still Nos. 264 (shown at the left), 220, 

260, 261, 262 and 263. 

PHOTO STORY: 4 "in Pi 
tures (stills with 

captions) is available for newspapers. 

If you will cooperate, write Publicity 

Dept., Room 901, Columbia Pictures 

Corp., 729 7th Ave., N. Y. The ma- 

terial will be mailed to the paper 

and your theatre's name will be men- 

tioned. 

re ee eee ee neg ee ng agg gene a gag ang gta a ne ane ahahaha tata atptata*ate"a'ahatata'atatatotatatatatoMatatatatatatatatetetematenen 

Spread Happy Word 
About “Happy Time! 

Speak to as many as possible of your patrons in ad- 

vance of opening day and tell them that they are 

guaranteed a happy time when they see “The Happy 

Time.” Show them stills from the picture and tell 

them about scenes that you yourself saw and loved. 

Let your theatre staff see the picture in advance and 

arrange special screenings for PTA members and 

opinion-makers of town. Generate enthusiasm— 

‘*The Happy Time” is worthy of every ounce of per- 

sonalized showmanship you can muster! 

MANAGER'S LETTER 
Dear Patron: 

It is with great delight that we announce 

Columbia Pictures’ “The Happy Time” will 
have its local premiere .......... at the 

sleet seatecaiec Theatre. 
“The Happy Time” is a Stanley Kramer 

production. In our opinion, it surpasses in 

sheer entertainment value such of Kramer’s 
previous hits as “Champion,” “Home of the 
Brave,” “Cyrano de Bergerac” and “Death 
of a Salesman.” “The Happy Time” is a 
very delightful comedy on a very touchy 
topic—that urge! It happens on the day a 
boy discovers the world is full of beautiful 
things—all women! 

“The Happy Time” stars Charles Boyer 
and Louis Jourdan and features Marsha 
Hunt, Kurt Kasznar, Linda Christian, Marcel 

Dalio, Richard Erdman and Bobby Driscoll. 
Their performances are warranted to give 

you the happiest time of your movie-going 

life! 
“The Happy Time” is based on the play 

by Samuel A. Taylor and the book by Robert 

Fontaine. The play was produced by Rodgers 
and Hammerstein and was a joyously frank 

and funny Broadway stage hit. The book 
was a best-seller which delighted millions. 

As a motion picture, “The Happy Time” 
will please you and every member of your 
family. We urge you to see it. 

Theatre Manager 

ATMOSPHERE 
Create a happy atmosphere for 

your showing by decorating your 

front and marquee with balloons, 

pennants, pin-wheels, bunting, 

flags, etc., that will help announce 

that an important motion picture 

is being shown at your theatre. 

Post a “starting time” clock near 

your boxoffice. Flank it with blow- 

up of Linda Christian (see 3- 

sheet), and top your display with 

the line: “ “The Happy Time’ be- 
ol t 99 
GUIS AE acerntc beta ka 

2 TRAILERS FOR ADVANCE SELLING 
Regular: The regular National Screen trailer carries a special punch— 

star Charles Boyer giving lessons in love, in a sequence especially photo- 

eraphed for this selling aid. Order from National Screen Service. Teaser: 

Charles Boyer stars in a specially-photographed theatre teaser trailer. Order 

the teaser trailer from your Columbia exchange for use in advance of the 

regular National Screen trailer and for cross plugging. 

ae eo: 

Let ‘Em All Know! : 
From Rodgers & 

Hammerstein’s 

Frank & Funny 

Broadway Hit 

Columbia Pictures THE 
presents 

VALANCE: Sectional, in three colors of fluores- 

cent satin. $1.50 per running foot, 

made up in any size to fit your space. 

ng 

Stanley Kramer’s 

production of TWIRLER : Two - inch alu- 

minum twirlers 

in red, green, blue or gold 

and aluminum. State colors 

when ordering. |0-foot 

length $1.45; 20-foot length: 

$2.85; 30-foot length: $3.95. 
From Rodgers & 

Hammerstein's 

Frank & Funny 

Siekteuny BADGE: These fluorescent 

Hit " badges are priced 

at 40c each. 

PENNANTS: Cotton bunting streamer, approxi- 

mately 40 feet long with 12 20” x 

30” pennants. $3.75 per streamer, 12 for $39.00. 

Fluorescent 17” x 28” pennants, ten to a string, 

approximately 40 feet long. $4.75 per string, 12 

strings for $50.00. 

THEATRE | Columbia Pictures presents Stanley Kramer's production of i 

ui} gee MAPPy tine = | NOW| 

BUMPER: Fluorescent 6” x 40” satin strips. $1.00 

each with minimum $15 order. 

Order from: National Flag Co., 43 W. 21 St., 

N. Y. 10, N. Y. Telephone: Oregon 5-5230. 

3 ee aaa a aaa aaa ann aa aaa naan aaa an nan naan aa aaa a aa aaa aan aaa" a"a aaa "a aaa aa aa"a eae" a "aa"a "aaa "aa"a"aa" aaa" el aaah aaa al aaa aaa" : : 
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ee a ee Happy Time Garters 
Sell ‘Happy Time! 
Frilly, frothy feminine garters play an intriguing role in ‘““The Happy Time” and Hortense Hewitt, 

publicized in Life Magazine as the “‘Garter Queen,” is cooperating with all engagements of the 

picture by selling her famous garters at greatly reduced cost. The garters, each pair of which is 

attractively packaged in a transparent acetate box stamped ‘‘The Happy Time,”’ come in two 

different styles, one of which is illustrated here. The price is $7.20 per dozen pairs, which is well 

below the wholesale cost. Order the quantity you estimate you need for your own “Happy Time 

Garters” campaign, and send check or money order to: 

Hortense Hewitt, Inc., 37 West 39th Street, New York City 

Here’s Your Follow-Up Campaign: 

GARTER QUEEN: In conjunction with a local department 

store or ladies’ apparel shop, run a 

contest to find your town’s “Garter Queen,” that is, the young 

woman with the loveliest legs in town. Arrange to have entry 

blanks picked up at the participating store, thus bringing cus- 

tomers into the shop. “Leg” photos of the contestants, along 

with entry blanks should either be mailed back to the store or 

to the theatre, with judges selecting semi-finalists. Stage the 

finals on-stage, opening day, with audience applause deciding 

the winner. “Garter Queen” should be outfitted by the store 

with a complete outfit from head to toe, as befitting a queen. 

Naturally, the theatre publicizes the contest via lobby and/or 

screen, and the store reciprocates by devoting one or more 

windows and ads to the contest. Use Still No. 233 in all pub- 

licity and be sure to get complete picture, theatre and playdate 

credits at all times. 

GARTER GIFTS: Purchase or promote a sufficient number 

of pairs of fancy ladies’ garters for give- 

away to newspaper editors and columnists and radio and tele- 

vision commentators. With each pair of garters, send a brief 

note stressing your picture, theatre and playdate credits and 

the fact that similar garters play an intriguing role in “The 

Happy Time.” 

TAPPER re oe 
actress and plant her on a number of 

local TV shows to give away garters to the various m.c.’s on 

behalf of Linda Christian. The girl should be dressed as Miss 

Christian is in a number of scenes (see Still No. 233); with 

several garters around her leg. The m.c. is invited to take one, 

as Louis Jordan does in the picture. 

GIVEAWAYS: Here’s the perfect giveaway to entice the 

feminine sex into your theatre. Offer a pair 

of garters to the first dozen women who enter the theatre open- 

ing day. Or you may make the offer to those women who arrive — 

first with a male escort. 

TIE IPS: Contact local retail outlets which handle Hortense 
“ Hewitt garters and arrange window displays fea- 

turing plenty of stills as well as full credits. 

Copyright 1952 Columbia Pictures Corp. Printed in U.S.A. 

SE STILLS! Shown on this page are ue 

stills from the picture in 

which feminine garters figure importantly. 
‘ Use these stills in connection with your “gar- 

29 ter” stunts. Stills (available at National 

Screen Service) and their descriptions are: 

STILL No. 39: Louis Jourdan displays a 

girl’s garter, newest addition to his collec- 

tion, to Bobby Driscoll and Kurt Kasznar. 

Jourdan stars with Charles Boyer in “The 

Happy Time.” 

Stitt No. 56: Marsha Hunt indignantly 

confronts Charles Boyer with “evidence” 

of his brother’s romantic antics in “The 

Happy Time,” while Bobby Driscoll and 

Marcel Dalio look on. 

Stitt No. 115: Louis Jourdan and Bobby 

Driscoll admire the former’s collection of 

girls’ garters. In “The Happy Time,” 

Bobby looks forward to the day when he 

too will be grown up. 

STILL No. 233 (above): In “The Happy 

Time,” Linda Christian takes time out, 

during her work around the Charles 

Boyer household as a maid, to adjust a 

garter ... and to ensnare the philander- 

ing Louis Jourdan. 

Stitt No. 39 

Stitt No. 56 

Stitt No. 115 



Scanned from the collections of the 

Wisconsin Center for Film and Theater Research, 

with support from Matthew and Natalie Bernstein. 

for Film and Theater Research 

http://wcftr.commarts.wisc.edu 
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HISTORY 
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www.mediahistoryproject.org 


